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marketing information and should in-
clude careful consideration of the fac-
tors that determine a commodity’s 
quality and condition and that will 
allow trained personnel to determine 
objectively conformance or non-con-
formance. 

(a) AMS encourages interested par-
ties to participate in the review, devel-
opment, and revision of grade stand-
ards. Interested parties include grow-
ers, producers, processors, shippers, 
distributors, consumers, individuals or 
groups, trade associations, companies, 
and State or Federal agencies. Such 
groups and individuals may at any 
time recommend that AMS develop, re-
vise suspend, or terminate a grade 
standard. Requests for Agency action 
should be in writing, preferably accom-
panied by a draft of the suggested 
change. 

(1) The Agency, in cooperation with 
interested parties, as applicable, will: 

(i) Determine the need for new or re-
vised standards; 

(ii) Collect technical, marketing, or 
other appropriate data; 

(iii) Conduct research regarding new 
or revised standards, as appropriate; 
and, 

(iv) Draft the proposed standards; 
(2) [Reserved] 
(b) If the Agency determines that 

new standards are needed, existing 
standards need to be revised, or the 
suspension or termination of existing 
standards is justified, it will undertake 
the action, with input from all inter-
ested parties. 

§ 36.3 Public notification of grade 
standards action. 

After developing a standardization 
proposal, the Agency will publish a no-
tice in the FEDERAL REGISTER describ-
ing new or changes to existing stand-
ards or to suspend or terminate exist-
ing standards. AMS will simulta-
neously issue a news release about 
these actions. AMS will also distribute 
copies of the full text of the proposals 
to anyone requesting a copy or to any-
one the Agency believes may be inter-
ested, including other Federal, State, 
or local government agencies, and on 
the Internet. For other than minor edi-
torial or technical changes, the notice 
will provide at least 60 days for inter-

ested parties to submit comments to 
the Agency. 

(a) All comments received within the 
comment period will be part of the pub-
lic record maintained by the Agency, 
will be available to the public for re-
view, and will be considered by the 
Agency before final action is taken on 
the proposal. 

(1) Based on the comments received, 
the Agency’s knowledge of standards, 
grading, marketing, and other tech-
nical factors, and any other relevant 
information AMS will decide whether 
the proposed actions should be imple-
mented. 

(2) If AMS concludes that the actions 
as proposed or with minor modifica-
tions should be adopted, AMS will pub-
lish a description of the changes or ac-
tions in a FEDERAL REGISTER notice. 
The Agency, through the appropriate 
AMS Divisions, will make the grade 
standards and related information 
available in printed form and elec-
tronic media. 

(3) If the Agency determines that 
proposed changes are not warranted, or 
otherwise are not in the public inter-
est, the Agency will either publish in 
the FEDERAL REGISTER a notice with-
drawing the proposal, or will revise the 
proposal and again seek public input. 

(b) [Reserved] 
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§ 37.1 Definitions. 
Words used in this part in the sin-

gular form shall be deemed to impart 
the plural, and vice versa, as the case 
may demand. For the purposes of such 
regulations, unless the context other-
wise requires, the following terms shall 
be construed, respectively, to mean: 

Assessment services. The services pro-
vided by the Meat Grading and Certifi-
cation Branch in accordance with the 
regulations that may result in assess-
ment of an organic certification pro-
gram that certifies agricultural com-
modities to established specifications 
or standards. 

Act. The Agricultural Marketing Act 
of 1946 (Title II of the act of Congress 
approved August 14, 1946, 60 Stat. 1087, 
as amended by Pub. L. 272, 84th Cong., 
69 Stat. 553, 7 U.S.C. 1621–1627). 

Agricultural commodity. Any agricul-
tural commodity or product, raw or 
processed, that is used for human or 
animal consumption or use. 

Agricultural Marketing Service. The 
Agricultural Marketing Service of the 
Department. 

Applicant. Any person who applies for 
service under the regulations. 

Audit. A systematic review of the 
adequacy of program or system docu-
mentation, or the review of the com-
pleteness of implementation of a docu-
mented program or system. 

Auditor. Person authorized by the 
Branch to conduct official assessments 
of agricultural commodity product cer-
tification programs. 

Branch. The Meat Grading and Cer-
tification Branch. 

Branch Chief. The Chief of the 
Branch, or any officer or employee of 
the Meat Grading and Certification 
Branch, Livestock and Seed Program, 
Agricultural Marketing Service, to 
whom authority has heretofore been 
delegated, or to whom authority may 
hereafter be delegated, to act in his or 
her stead. 

Department. The United States De-
partment of Agriculture. 

Deputy Administrator. The Deputy Ad-
ministrator of the Livestock and Seed 
Program of the Agricultural Marketing 
Service or any officer or employee of 
the Livestock and Seed Program to 
whom authority has heretofore been 
delegated, or to whom authority may 

hereafter be delegated to act in his or 
her stead. 

Legal holiday. Those days designated 
as legal public holidays in Title 5, 
United States Code, Section 6103(a). 

Livestock and Seed Program. The Live-
stock and Seed Program of the Agricul-
tural Marketing Service. 

Part. The program to assess organic 
certifying agencies in the regulations. 

Person. Any individual, partnership, 
corporation, or other legal entity, or 
Government agency. 

Quality Manual. A manual docu-
menting an organic certifying agency’s 
quality system and associated quality 
certification procedures used to certify 
organic producers and handlers of or-
ganically produced agricultural com-
modities in accordance with estab-
lished specifications or standards. 

Regulations. The regulations in this 
part. 

§ 37.2 Services. 
Organic certifying agencies request-

ing assessment services under this Part 
shall conform to the provisions of the 
regulations and the requirements of 
International Organization for Stand-
ardization/International Electro-
technical Commission (ISO/IEC) Guide 
65—General Requirements for Bodies 
Operating Product Certification Sys-
tems, Ref. No. ISO/IEC Guide 65:1996, or 
other internationally recognized guide-
lines or requirements. The Director of 
the Federal Register approves the in-
corporation by reference of ISO/IEC 
Guide 65 in accordance with 5 U.S.C. 
552(a) and 1 CFR part 51. You may ob-
tain a copy from the American Na-
tional Standards Institute, 11 West 
42nd Street, New York, NY 10036. You 
may inspect a copy at USDA, AMS, 
LSP, MGCB; STOP 0248, Room 2628–S; 
1400 Independence Ave., SW., Wash-
ington, DC 20250–0248 or at the Office of 
the Federal Register, 800 North Capitol 
Street, NW., Suite 700, Washington, DC 
20488. 

(a) Assessment services provided 
under the regulations shall consist of: 

(1) Review of the adequacy of an ap-
plicant’s quality manual against the 
requirements of ISO Guide 65; and 

(2) Onsite auditing of an applicant’s 
organic certification program to en-
sure implementation of the provisions 
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